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The path to care can 
begin anywhere. 

Healthcare is changing. The way health 
consumers research care options. The 
way your patients interact with their 
doctors. The way you get paid for the 

care you provide. 

At Geonetric, we spend every day helping 
healthcare organizations across the country 
leverage digital strategies to navigate this new 
landscape and connect and engage with diverse 
audiences. Our agency is the creative and technical 
power behind more than 500 websites, marketing 
campaigns, and SEO initiatives.

We hope you will attend our session, “Winning at the 
Digital Experience: Real-life Stories from Back-to-
Back ‘Website of the Year’ Winners” at 11:35. Three 
of our clients will be joining us to share how we 
worked together to create websites that took home 
top honors in Modern Healthcare’s Marketing Impact 
Awards for the last three years. 

After the session, give our team a call and let’s get 
started on your award-winning digital experience! 

hello@geonetric.com | 855.848.7407 | www.geonetric.com
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9:00–9:05 AM CST Opening Comments from the Publisher

Fawn Lopez, Publisher, Modern Healthcare, Vice President, Crain Communications, Inc.

9:05–9:35 AM CST Opening Keynote
Mastering the New Marketing Mindset 
Learn from Raja Rajamannar, Chief Marketing Officer of Mastercard, who has transformed the compa-
ny’s marketing initiatives by evolving the iconic “Priceless” campaign into experiential programs and 
digital platforms. Find out what strategies you can employ now to satisfy consumers’ needs, define and 
execute on your brand’s purpose and balance financial pressures and reputation impact.

SPEAKER

Raja Rajamannar, Chief Marketing and Communications Officer, President, Healthcare Business, 
Mastercard 

THURSDAY, NOVEMBER 12, 2020

AGENDAThe path to care can 
begin anywhere. 

Healthcare is changing. The way health 
consumers research care options. The 
way your patients interact with their 
doctors. The way you get paid for the 

care you provide. 

At Geonetric, we spend every day helping 
healthcare organizations across the country 
leverage digital strategies to navigate this new 
landscape and connect and engage with diverse 
audiences. Our agency is the creative and technical 
power behind more than 500 websites, marketing 
campaigns, and SEO initiatives.

We hope you will attend our session, “Winning at the 
Digital Experience: Real-life Stories from Back-to-
Back ‘Website of the Year’ Winners” at 11:35. Three 
of our clients will be joining us to share how we 
worked together to create websites that took home 
top honors in Modern Healthcare’s Marketing Impact 
Awards for the last three years. 

After the session, give our team a call and let’s get 
started on your award-winning digital experience! 

hello@geonetric.com | 855.848.7407 | www.geonetric.com

NOVEMBER

12 A New Era in Healthcare Marketing: 
How Healthcare Marketers 
Can Adapt and Advance

Thursday • 10:35 a.m. - 11:35 a.m. CST

Lindsay Burton
Sr. Director of Strategy and Marketing, 
Healthcare and Life Sciences

The role of healthcare marketers has shifted dramatically in recent 
years as technologies have advanced, social media use has 
skyrocketed and patients have embraced consumerism. The 
COVID-19 pandemic and the significant, lasting shift to virtual care 
has brought further change in an incredibly short period of time. 

During this session, panelists will discuss how healthcare 
marketing teams can build resiliency and strengthen patient trust.

Join the Conversation

https://reputation.com/
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Learn more

A one-size-fits-all approach won’t 
work for your health system. 

That’s why the AMA Health System 
Program tailors physician- and  
patient-oriented solutions to meet 
your needs.
Learn how we can help enhance patient care, generate recognition 
and improve professional satisfaction.

9:35–10:35 AM CST Convenience Throughout the Five Phases of the Patient Journey

The global pandemic has brought digital transformation to the front door of the healthcare industry. 
Telehealth, curbside waiting rooms, and continued digital expectations are shaping the new landscape for 
the patient experience. Join us as we dive into what it takes to add convenience and speed to the modern 
healthcare customer journey—from discovery, scheduling, care, billing, and follow-up—every stage can be 
digitally transformed for more speed and patient convenience.

Discover new strategies to elevate your practice as we discuss:
n Current research on patient expectations and what that will mean post-pandemic
n Self-serve options for the modern patient—delivered right to their preferred device
n Standing out in search results, driving more of the right patient to your facility 
 n Reducing friction in the patient bill and schedule process
n Adding convenience at every critical touchpoint in the patient journey

SPEAKERS

Craig Daly, Vice President,  Healthcare Solutions, Podium

Craig Kartchner, Associate Vice President, Marketing and Customer Experience, HonorHealth

SPONSORED BY:  

https://app.svwps.com/americanmedicalassociation/ama/1520group/landing-page.html
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10:35–11:35 AM CST A New Era in Healthcare Marketing: How Healthcare Marketers Can Adapt and Advance

The role of healthcare marketers has shifted dramatically in recent years as technologies have advanced,  
social media use has skyrocketed and patients have embraced consumerism. The COVID-19 pandemic  
and the significant, lasting shift to virtual care has brought further change in an incredibly short period of  
time. During this session, panelists will discuss how healthcare marketing teams can build resiliency and 
strengthen patient trust.

MODERATOR

Adam Rubenfire, Content Strategist, Modern Healthcare

PANELISTS

Paul Griffiths, General Manager, Digital Health Solutions, Perficient

Lindsay Neese Burton, Senior Director, Strategy and Marketing - Healthcare and Life Sciences, Reputation.com

Todd Unger, Chief Experience Officer (CXO) & SVP, Marketing and Member Experience,  
American Medical Association

SPONSORED BY: 

11:35 AM–12:35 PM CST Winning at the Digital Experience: Real-life Stories from Back-to-Back  
‘Website of the Year’ Winners

Learn from proven leaders in healthcare digital marketing. Join Geonetric for this roundtable to hear 
insights from back-to-back-to-back ‘Website of the Year’ winners of Modern Healthcare’s Marketing Impact 
Awards. These organizations took home honors in the competition in 2017, 2018, and 2019. Don’t miss this 
insightful discussion for real-life case studies on winning healthcare digital experiences and hear first-hand 
from leaders on what helped them succeed and what they wish had known five years ago. Attend this 
session and learn:

n What each leader did to make digital a priority in their organization
n What features, functionality, and investments made them winners in Modern Healthcare’s competition
n How that winning framework laid the foundation to use the web strategically during the  

COVID-19 pandemic
n What’s next for these forward-looking leaders and their teams?

MODERATOR

Ben Dillon, Chief Strategy Officer and Co-Owner, Geonetric

SPEAKERS

Matt McKinney, Assistant Director, Digital Engagement, Cone Health

Lindsey Meyers, Vice President of Public Relations, Avera

Patrick Kane, Vice President, Marketing and Business Development, Cape Cod Healthcare

SPONSORED BY: 

Digital with care.
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12:35–12:50 PM CST Closing Keynote
The Importance of Sticking to What you Know Works

Join the National Chief Marketing Officer of one of the country’s largest health systems as she teaches 
her “Four Truths” and how to apply it to branding, growing membership and becoming a trusted advisor 
during a pandemic. Learn how to meet audiences where they are, pursuit outstanding experiences and 
change the way we work in order to meet new consumer demands. The pandemic is changing consumer 
behavior in important ways. Learn how marketing leadership can adapt.

SPEAKER

Kristy LoRusso, Senior Vice President and National Chief Marketing Officer, Kaiser Permanente

12:50–12:55 PM CST Publisher’s Adjournment

Fawn Lopez, Publisher, Modern Healthcare and Vice President, Crain Communications Inc.

Leading digital change.
Driving real results
in healthcare.

Perficient. Your trusted partner.

As the leading digital consultancy, we will help you move faster, 

engage smarter, and connect more deeply with your consumers 

to improve the cost and quality of care.

9
 of the 10 

Largest US 

Health Systems

Top 5
 Largest US 

Health 
Insurance Plans

95%
 Repeat

Business

Rate

Reimagine the healthcare experience today. 
Learn more at perficient.com.

https://www.perficient.com/industries/healthcare
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CRAIG DALY   

Vice President, Healthcare Solutions, Podium

As the vice president of Healthcare Solutions for 
Podium, Craig focuses on influencing product and 
overall strategy for the company relative to healthcare. 

His core focus is on large enterprise transformations. Craig brings 
more than 10 years of experience in implementing consumer 
experience programs and deeply understands current patient  
and physician engagement trends. Throughout his career, he has 
been influential in helping enterprises stand out from the crowd  
by implementing cutting-edge technologies that modernize  
the consumer’s journey.

BEN DILLON 

Chief Strategy Officer and Co-Owner, Geonetric

A sought-after speaker, writer, blogger, and a former 
SHSMD board president, Ben is an influential voice in 
healthcare marketing. The chief strategy officer and 

co-owner of Geonetric, a digital agency for healthcare, Ben helps 
organizations across the country embrace online strategies to engage 
health consumers. 

PAUL GRIFFITHS 

General Manager, Digital Health Solutions, Perficient

With a 20-year career in building brand-awareness  
and web technology solutions, Paul sets the strategic 
vision for Perficient’s Digital Health Solutions. His  

work with healthcare marketers and IT teams across the United States 
gives him strong national and market-specific perspective  
on the challenges of hospitals, integrated delivery networks, and 
health plans.

PATRICK KANE

Vice President, Marketing and Business Development, 
Cape Cod Healthcare

Patrick has a proven record of strategic and tactical 
leadership in marketing, advertising, and media, 

advancing the mission and vision of healthcare organizations. He’s 
earned five regional Emmy® nominations and has won multiple 
healthcare advertising awards. 

OPENING KEYNOTE

RAJA RAJAMANNAR 
Chief Marketing and  
Communications Officer,  
President, Healthcare Business, 
Mastercard

Raja is an accomplished global 
marketing executive with more 
than 25 years of experience, the 
last six of which have been in the 
role of Chief Marketing and 
Communications Officer for 

Mastercard and President of the company’s healthcare business.  
Raja is consistently recognized globally as a highly innovative and 
transformational leader in his field. At Mastercard, Raja is re-
sponsible for successfully leading the company’s marketing 
transformation, including the integration of the marketing and 
communication functions, the development of its Priceless 
experiential platforms, and the creation and deployment of 
cutting-edge marketing-led business models into the core of the 
company. Raja has overseen the successful evolution of 
Mastercard’s identity for the digital age, pioneering Mastercard’s 
move to become a symbol brand and launching its breakthrough 
sonic brand platform. In his role as President of Healthcare, Raja 
has overseen the creation, development and successful scaling of 
Mastercard’s healthcare business across multiple regions.

CLOSING KEYNOTE

KRISTY LORUSSO      
Senior Vice President and  
National Chief Marketing Officer, 
Kaiser Permanente

Kristy is a senior marketing 
executive with expertise in digital 
and direct marketing, marketing 
technology, analytics, and 
consumer insights. As chief 
marketing officer she provides 
strategic direction and oversees all 

marketing activities for Kaiser Permanente. This includes leading 
and managing the Kaiser Permanente (KP) national marketing 
function and shared services in the following areas: brand strategy 
and management, brand and consumer advertising, direct 
marketing, marketing communications, sports marketing and 
sponsorships, market research, marketing technology and data 
strategy. Kristy leads the work and teams accountable for assuring 
that KP’s marketing is effective, efficient and supports the mission, 
performance, reputation, growth, competitive position and 
success of all KP markets, entities and lines of business.

THURSDAY, MAY 16, 2019SPEAKERS
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CRAIG KARTCHNER 

Associate Vice President, Marketing and Customer 
Experience, HonorHealth

Craig is associate vice president of Marketing and 
Customer Experience at HonorHealth. His focus has 
been in three main areas; improving the customer 

experience, building HonorHealth’s brand among all its audiences, 
and growing HonorHealth’s business through data-centric marketing. 
Craig has worked to make healthcare more accessible and frictionless 
by listening closely to customers, adopting new technology, and 
constantly making operational and clinical changes on behalf of 
patients and their families. He believes that the most dangerous 
words in the pursuit of better customer experience are “this is how 
we’ve always done it.”

MATT MCKINNEY 

Assistant Director, Digital Engagement, Cone Health

As the assistant director of digital engagement at Cone 
Health, Matt is responsible for the ongoing strategic 
development and management of the content and 

visual design of Cone Health’s internal and external digital platforms, 
as well as Cone Health’s social media channels and other digital 
messaging platforms.

LINDSEY MEYERS 

Vice President of Public Relations, Avera

Lindsey joined Avera over 10 years ago and has grown 
in her roles from marketing and public relations to the 
vice president of public relations for the Avera Health 

system, a network of more than 300 locations across 5 states in the 
Midwest. In her role with Avera, she is leading the digital arm of her 
department to present a more effective voice for the websites  
and social media to provide strategic digital solutions for a robust 
health system and telemedicine effort. Lindsey also leads all  
internal communications, media relations as well as the community 
partnerships division allocating donation and sponsorship requests 
with 700 community partners.

LINDSAY NEESE BURTON 

Senior Director, Strategy and Marketing, Healthcare and 
Life Sciences, Reputation.com

Lindsay spent more than a decade as a healthcare 
marketer at large Academic Medical Centers in the 

Southeast focused on developing marketing strategies for consumers 
and referring physicians. Now as part of the Reputation.com team, 
Lindsay helps healthcare organizations create digital marketing 
strategies and leverage online feedback to help health systems drive 
conversions and elevate the patient/consumer experience.

ADAM RUBENFIRE 

Content Strategist, Modern Healthcare

Adam is responsible for the development of webinars, 
white papers and other engaging content for 
marketers looking to target the healthcare industry. 

Prior to his current role, he served as Modern Healthcare’s supply 
chain reporter. His work has also appeared in the Wall Street Journal, 
Automotive News and Crain’s Detroit Business. He has a bachelor’s 
degree in organizational studies from the University of Michigan. He 
joined Modern Healthcare in 2014.

TODD UNGER 

Chief Experience Officer (CXO) and Senior Vice 
President, Marketing & Member Experience,  
American Medical Association

Todd is the Chief Experience Officer (CXO) and Senior 
Vice President, Marketing & Member Experience at the AMA, 
overseeing membership marketing and experience initiatives, as  
well as leading organization-wide digital efforts. A transformational 
digital executive, Unger’s experience places him at the nexus of 
e-commerce, content, technology, product development and 
marketing. Unger joined the AMA in February 2017 after leading a 
highly successful digital transformation at Daily Racing Form, horse 
racing’s premier media and gaming platform.
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https://www.podium.com/
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THURSDAY, MAY 16, 2019
SPONSORS

Digital with care.

Geonetric 
Geonetric helps healthcare brands thrive through effective 
marketing and distinctive websites. As a marketing agency and 
software developer with deep technical and creative expertise, 
Geonetric provides hospitals, health systems, and medical groups 
with a healthcare-specific content management system, hosting, 
marketing strategies and creative services optimized for the 
unique needs of the healthcare industry.

Podium 
Podium is a patient messaging platform that enables health 
systems to conveniently connect with their patients at critical 
touchpoints to help get found, win more leads, earn repeat 
patients and centralize interactions.

Relay Network 
Relay’s Customer Feed is the industry’s only frictionless, HIPAA 
compliant CX channel, built to radically transform the way 
patients and members engage, learn, and take action for outsized 
outcomes and an elevated experience.

Going well beyond personalization, the Customer Feed is a new 
1:1 customer experience channel that leverages your content, 
tools and existing service assets to proactively deliver the exact 
experience you want for your patients and members. Beginning 
with a text notification, the Customer Feed engages patients and 
members, guiding them to the exact information they need, when 
they need it, creating a streamlined and frictionless experience.

 

 
AMA 
The AMA Health System Partner Program delivers partners 
tailored physician and patient oriented solutions so that physicians 
can enhance patient care, receive recognition, and improve their 
professional sat isfaction.

 
Perficient 
We’re a global digital consultancy transforming how the world’s 
biggest brands connect with customers and grow their business. 
With Perficient, you get experience and expertise, speed and 
agility, and a healthy dose of pragmatism to drive your business 
forward. We bring the yin and yang to every engagement, which 
means you experience big thinking and innovative ideas, along 
with a practical approach, to help you succeed. 

Recognized by Modern Healthcare in 2020 as a key healthcare 
consulting leader.

 
Reputation.com 
Reputation.com delivers the category-leading Online Reputation 
Management platform for large, multi-location enterprises. 
We help companies monitor and improve online ratings and 
reputation, and optimize the customer experience.

The Reputation.com platform provides a 360-degree view of 
online reputation and enables our clients to effectively manage 
online reviews, social media, business listings and customer 
surveys. The platform’s advanced analytics and reporting 
capabilities provide valuable operational insights that help clients 
be more efficient, deliver better service and drive traffic, visits  
and revenue.

Based in California’s Silicon Valley with offices in Arizona, Europe 
and Asia, Reputation.com is funded by the same venture capital 
firms that backed Skype, Intuit and Symantec. We’ve assembled 
a team of top-tier engineers and data scientists, and an award-
winning support organization to ensure client success.

Session Sponsors Speaker Sponsors



https://relaynetwork.com/



